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Module 1: The Foundation of Influence
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Influence aswIaAdy 3 g1uHaAN (Understand — Listen — Structure)

3 Core Influence Mindsets

Module 2 : Reading People to Create Influence
MisouAUIUUSUNNISHIVIU (Reading People in Workplace Context)
Psychology of Differences : mMiuaAudvlUIKUDUAU
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Module 3 : Listening Intelligence for Influence
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Module 4 : Structured Communication for Win—-Win Results
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3 Influence Message Structure (Context/Reason/Impact)
Storytelling for Buy-in : MuBavtaidonsoway
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